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 Answer any FIVE questions 
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***** 
1  What is advertising? Discuss the various basis of classification of advertising. Give examples. 
   
2  Briefly examine various stages of product life cycle. Describe the role of advertisement with relevance 

to product life cycle. 
   
3  Briefly explain various types of advertising. “Advertising is wasteful expenditure for any business”. 

Comment. 
   
4  What is media planning? Explain various steps involved in media planning. 
   
5  Define advertising copy. State various essential elements of advertisement copy. 
   
6  What is advertising effectiveness? State and explain the pre testing methods of evaluating 

advertising effectiveness. 
   
7  What is sales promotion? Explain the role and different types of sales promotion activities. 
   
8  Explain various methods for controlling disseminating companies’ publicity. 

 
***** 


