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 Answer any FIVE questions 
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***** 
1  Explain the main stages in developing a new product / service. 
   
2  Discuss the stages in the consumer adoption process. 
   
3  Discuss the Aaker’s brand personality framework with examples. 
   
4  Explain how brands are build using the brand resonance pyramid model. 
   
5  Describe few guidelines for brand extension. 
   
6  Effective brand positioning requires not only careful consideration of a brand’s points of difference, 

but also its points of parity with other products. Justify. 
   
7  Describe a products brand personality and the factors that contributed to such a personality. 
   
8  Delineate various strategies that organizations can follow while selling the brand in a borderless 

world. 
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